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OBJECTIVES

Optimize database and research

platforms for email marketing 

Draft newsletters for later use

Create a content calendar and make

social media graphics to use for the

Linkedin

Conduct competitor research

and establish a plan to increase

Linkedin presence



Task Total Time Total Earned

Research 18 hours $1,350

Writing 9 hours $810

Social Media 15 hours $1,350

Meeting Time 16 hours $1,440

Account Maintenance 10 hours $750

TOTAL 58 hours $5,700

HYPOTHETICAL BUDGET



After conducting a competitor analysis and
presenting our findings and suggestions to the
client, we created a content calendar for the
Linkedin page. By having a set of scheduled
content series, we were able to consistently
push out content and establish their Linkedin
presence. We also designed graphics for this
content.

RESULTS
Linkedin

Content series include: law updtates, core

competency highlights, what is the group

up to, speaker highlights



RESULTS
We devoted the second half of the contract to optimizing a

database of over 1,000 contacts for more efficient reference

for email blasts and e newsletters. Going through the

database, we updated contacts as needed, and made sure

that all emails were in the correct format for email blasts.

For email marketing, we researched different email

marketing platforms and evaluated them based on

their analytical features and pricing. We decided to

move forward with Mailchimp, as the platform is

easy to navigate, and they offer analytical tools to

help maximize email marketing efficiency.

Database and Email Marketing



We drafted two newsletters for the

client to publish after the end of our

contract. The first newsletter is a

reintroduction of their brand and

highlights their core values. The second

newsletter celebrates their third

anniversary as a law group. These

newsletters would set the tone for an

eventual e-newsletter series.

RESULTS
Newsletters



RECCOMENDATIONS

Include Newsletters on Website
By adding a "blog" section on your website, potential

clients will get a deeper understanding of your values

and practices than they would by just reading a

summary of your skills and values .

Follow Content Calendar
Maximize engagement through distinct

social media platforms, by creating a

timed posting schedule. 

Further Empasis on Core Values
When completing the Competitor Analysis, we

found how competing lawfirms have a wide

focus on the firms values and social corporate

responsability.



THANK YOU!
QUESTIONS?


